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A Joint Statement On Cannabis ECommerce 

The NYCCIA and HVCIA ECommerce Committees are excited to provide the following 

statement on e-commerce and delivery rules with regard to pending New York legislation on 

legalizing an adult-use cannabis market.  The committee recommendations were developed 

through an analysis of best-in-class policies in existing legal states.   

 

The COVID-19 pandemic has facilitated important and progressive changes to the way cannabis 

businesses operate today that will likely extend into the future.  ECommerce and delivery will be 

critical elements to building and scaling a thriving cannabis legal market.  To that end, we have 

accounted for recent policy changes when we created the core tenets outlined below.  

 

 New York Statewide Delivery Policy  

 The fundamental policy framework for adult-use cannabis sales, whether 

ecommerce, in-store (or curbside) pick-up or delivery, should be consistent 

across the state, as is the case for alcohol sales, while leaving some authority to 

individual municipalities with respect to the implementation of policies.   

 Delivery License Types  

 We recommend multiple delivery licenses including: 

i. A stand-alone delivery license (aka the “seamless” model) that enables 

said delivery service to deliver cannabis products to consumers sourced 

from any licensed retail dispensary. 

ii. A delivery license option for licensed retail dispensaries that allows 

dispensaries to deliver products carried in their establishment as long as 

they meet all the delivery laws and regulations for safety and security.  

iii. A non-storefront retail license that enables both non-storefront 

companies and cannabis brands to deliver products directly to 

consumers as long as they meet all the delivery laws and regulations for 

safety and security.  

 Business Mandates 

 Dispensaries, including dispensary chains, should not be subject to mandates to 

offer ecommerce or delivery.  Additionally, fees associated with online 

ordering and delivery should be at the sole discretion of the dispensary or 

dispensary chain. 
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 Payments 

 The Banking and Finance Committee will propose payment policy under a 

separate document.   

 Federally Legal Products  

 Cannabis businesses should be allowed to sell federally legal ancillary products 

(merchandise and accessories) through ecommerce channels.  These products 

should be treated like any other retail or ecommerce product with regard to 

sales, delivery, shipping and taxation even if they are sold on the same 

premises/website as non-federally legal products.  

 Marketing & Packaging 

 Packing labels, product information and general marketing should be in-line 

with uniform statewide rules to be established including warning label, 

ingredients and product branding.  

 Social/Economic Equity 

 The NYCCIA and HVCIA are working with a group of special advisors to 

collaborate on how best to address the disproportionate harms caused by the 

war on drugs as well as ways how the legacy market can be successfully 

converted to a legal market, and particularly with respect to delivery in the 

realm of ecommerce.   

Overall, we believe ecommerce and delivery of adult-use cannabis in New York should have a 

uniform policy across the state, while allowing municipalities to create and enforce 

implementation practices that are best for their residents within the confines of statewide laws and 

regulations.    

 

New York is a large state with multiple regions that have unique and often vastly different 

elements, e.g., population density of New York City vs. Dutchess County.  These differences all 

but ensure that blanket mandates on ecommerce or delivery, such as mandating delivery or 

mandating (or prohibiting) it be done by a third-party, will be fraught with problems.  Our position 

is that the state should focus legislation on what businesses need to do to be in compliance with 

laws and regulations, and not mandate whether or how a business should offer these services. 

 

We fully support the development of a stand-alone delivery system that allows a business to pick 

up and deliver adult-use cannabis to consumers, (aka the “Seamless or GrubHub” model) that can 

be made available to any licensed dispensary. Further, any licensed dispensary should also be able 
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to deliver products they carry (a.k.a. the restaurant runner model) as long as they meet all the 

delivery laws and regulations for safety and security.  Additionally, we support carve-out license 

allocations for minorities, women, veterans and the disabled and support allocations that map to 

overall license criteria rather than creating specific allocations for delivery licenses. 

 

All deliveries should be made to a physical address and only to adults 21 years or older. There 

should be some restrictions on certain delivery locations for adult-use cannabis, e.g. schools and 

government buildings, but these restrictions should not govern business decisions such as the size 

of a particular delivery zone, whether curbside pickup is available, or whether to charge for 

delivery as long as these decisions comply with state laws and regulations.   

 

Without federal legalization and/or the removal of interstate commerce restrictions there will be 

limitations on what can be delivered by the USPS or a private carrier.  These limitations, however, 

should not apply to any federally legal product, e.g., a t-shirt, empty vape pen or hemp derived 

CBD, that may be sold within an adult-use dispensary.   

 

Adult use cannabis should only be marketed and sold to people who are at least 21 years old. In 

general, adult-use cannabis should be regulated similarly to alcohol. As such, ecommerce sales 

should follow long-standing “age-gating” regulations requiring consumers to validate that they are 

21+ before entering a website that allows online ordering of cannabis products.    

 

We believe that anyone who was granted a dispensary license should have the right to offer 

ecommerce and delivery (with the required license and additional delivery license fee) as part of 

holding that license, and like a restaurant, they may choose to hire their own people and/or use a 

licensed third party in compliance with laws and regulations. 

 

For more information, please contact us at info@nyccia.org or info@hvcia.org.  For press 

inquiries, please contact David Holland at (212) 842-2480. 

 

 

 




